
LO: To use a range of persuasive devices



In advertisement there are many devices used to 
persuade people to purchase their product.

These devices can also be used to persuade the reader 
to change their opinion about something.

Today we will be looking at ‘Rule of Three’ 



‘Rule of Three’
The rule of three is a writing principle that suggests 
that a trio of events or characters is more humorous, 
satisfying, or effective than other numbers.

Take a look at the following examples of Rule of 3.
Consider how effective they are.











On the next few slides you will have some pictures of 
products.  For your task I would like you to create a 
catchy ‘Rule of three’ for each one.














